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Glavnina vrednosti (znamke)
podjeti] se nahaja zunaj njih,
v glavah potrosnikov , v tem,
kar si mislijo o nas . Kaj je
objektivno res, ve Inoma ni
pomembno.



Ampak...

Zakaj je potrosnik
danes REEEEES
Kral)?



|
. Zenel Batz
o
o ST
!

Z

e > gt

{PR-SHOOTINC
EPrﬁutin ” | A like | | Message # ¥

w7 55,889

IMPERIUM

PRSUTINE & (8

Kerum je prolazan, ali
priuting ostaje zauvijek

Ispao je Zeljke Kerum u prvom
krugu lokalnih izbora i gotovo
nestao s politike scene Splita.
Ali njegov stilsko-prehrambeni
zastitni znak nastavio je Zivjeti u
Splitu i Hrvatskoj.

Priuting se sada pogeo pojavljivati

i kao sluZbeni program splitskog
kluba, Plati$ ulaz, dobije3 platu sira i
priuta, ali lijepljenje na elo ljepotica

oko sebe vjerojatno i ne bi zavrsilo
zabavno. Sto, naravno, nije sprijeéilo
majstore photoshopa da upravo to
reklamiraju na elima djevojaka.

Ovo ljeto Split oéekuje jos jednu
rekordnu sezonu, a tko zna, mozda
Kerumov priuting probije i uske
nacionalne granice. Kada ga turisti
ponesu kao obi€aj “Mediterana kakav
je nekad bio”. (ip)
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MapretvHr Munpecym 6. anpwun 2014, 23:21
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LGNS MpvMepa: CeBurba ce He oapuue flvre WwamMnuoHa

Timpunuya | Latinica | English 5 KEE

BECTWU OAHA XPOHUKA CMNOPT CBET WOY MXWUBOT S3AHUM/BMUBOCTHU CMEX

Hacnoeuwa MonuTHka Apywreo ExoHOMUja Beorpag Aujacnopa Peny@nuka Cpncka Kyntypa Kyha Cekc 3Apaene T

Ob6jaemseno: 23. pebpyap 2014, 15:48 Axryenwo / Bectn gana [ Jpywreo / Exovomnja f Mageojeso |

OTKPHUBAMO: Jaduiia Huje Masia cpricka Jada,
HEro IIITaHCKU KeKC Koju ce npasu v [llnanuju! 3 NA TWITTER-u!
W Tweet S x“E! g4 0 D it ﬁsmre

BEOI'PA]T — Buemm [TP menaep komnaumje lpeerka, Miwnnna Yanuja, Ha ceoM G1ory ‘
je OTKpIWIa HellITO INTO OYMHNMa 00NYHOr MOTPOIIaAtHa JJaKo MpoMaKHe, a TO je Ja HeJaEHO ’
aancupaHa Jadnua (Jaffica) vommre Hije epneka Jada (Jaffa Cakes), Hero mmascka

HMHTAaIja JeredgapHor Jada Kekca v3 KojH ¢M0 CEM OgpacTaTH.
Nyxac: Yyo cam ga ce crapnete j*Gy za
nape!
6. anpun 2014, 23:13, Hema xoMeHTApA
Bowoenh: HereyOCcKH je NO3MBATH Ha
YnaMcTeo y HATO

s 6. anpun 2014, 22:48, Hema xomeHTapa

ﬁ YxanweH NaBuTerk W3 Bnaua

'.. anpun £u :—I ...: 47 H EMa KOMEHTApAa

m (BWAEO) Cepwja A: Poma Gexm Hanonmjy
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NEWS VIJESTI VIDED - FOTO - POLITIKA SPORT SHOWBIZ HUMOR

Hrvatske ume izdale Cehu uplatnicu na 14.000 kuna jer je bio izgubljen u umi na Biokovu sedam dana

Ledo odlaskom u Srbiju prilagodio naziv i
logo za lokalno trziste

NEWSBAR o Zowang
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Potrosnik, ne le, da
Jje kral], z malo
Kreativnhostl je lahko

pravi hudil eKk.



Salkupi recepte za enciklopediju!
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Osebno ob utenje vpliva recesije na vsakdanje Ivljenje (%)
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* ocena dele a trgo

25% PL*

po kategori jah  vir:
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;diskonti” 20% 25% PL

v

< * primarni nakup pri diskontni trgov
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Potrosnik je sicer
res krall, |e pa
trajno spremenil
stil obla enja.
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diskonti

konsolidacije
trgovine

tr ni dele velikih
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(DELHAIZE Kaufland

o Meet the Stare Brand CF
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dele
trgovskih
znamk na
policah

Portfolio
Strategy

zahtevnost
potrosnika
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,consumers wouldn’t care If

eighty percent of brands
disappeared tomorrow .
What does this mean for the
future of branding?
Companies need to get
radically meaningful to their

- customers.”

VA

Brand (http://blogs.hbr.org/2011/02/rethinking-the-idea-of-the-bra/
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Without meaning, brands would have no value. Successf ul

brands are both meaningful and different.
Nigel Hollis (2013)

~Why does the brand exist?“ is the most important que stion
Jean-Noel Kapferer (2012)

A viable brand ideal cuts through the clutter and c larifies

what you and your people stand for and believe.
Jim Stengel (2012)

Brand is everything, and everything is brand.
Dan Pallotta (2011)

Nowadays only brutally simple ideas get through.
Companies compete for global ownership of one word In the

public mind. This is one word equity.
Maurice Saatchi (2012)
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Glavna Inovacija =
odkritl In Ivetl
pomen vasih
Zznamk .
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Tudi v FMCG se da — nekaj primerov
premika od izdelka k pomenu

&
okolada

mineralna voda

=
@ innocent sok

plei ke, ki najboljSe vpijajo

Pampers

to add a little bit of
tenderness to their lives

adult drink

making easy for people
to do themselves good

helping mothers care for
their babies healthy,
happy development
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Obstoje a avtenti na znamka +
kakovosten proizvod +

doma e ( irilica) + dobra cena +
Izgled s statementom (,zidak")...
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Ena klju nih izkusenj — inovativni izdelki so glavni
nosilci smisla__in ne toliko komunikacija.

A “image-builder” “niche-player” “stars of the future”
S pomenom
/ smislom
obi ajno | wrong decision guantity-builders “cash-cows”
>
negativna nizka OK visoka
BEVAC MATRIX by VALICON doprinos dobi ku

ILUSTRATIVNO
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Vse doslej
povedano je bilo
old-school , pravi
Vviri rasti (inovacije)

~so drugje .
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Pri ,nas“ (FMCG) podjetja Se vedno tekmujejo
na stari na In (..In s pametnimi kombinacijami
se da Se vedno nizat uspehe)...

U

b

vir: Keeley (2013): Ten Types of Innovation: The Discipline of Building Breakthroughs
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S pametnim kombinirajem inovacijskega
kocepta dodajemo vrednost

1c 7c¢ 15c¢ 35c 120c 250c 300c

Cena na Salico >
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Prostora za prave inovacije je Se vedno ogromno —
redki v FMCG so se jih resneje lotil!

z E MSPRESSO

e

pAY

vir: Keeley (2013): Ten Types of Innovation: The Discipline of Building Breakthroughs



Tri glavne misli

1. NasSa glavna inovacija, e elimo
pre iveti na dolgi rok, je reinovacija
smisla .

2. Inovacije (klasi no gledano) so glavni

vir dokazovanja novega smisla.

3. ZaresnejSe dokazovanje smisla bo

potrebno iskati inspiracijo izven old-
school trikotnika



