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What is the GDS-Index Our Purpose

destinations to become more sustainable places 
to visit, meet in and thrive in.

A destination level programme that measures, benchmarks 
and improves the sustainability strategy and performance of 

meetings, events and business tourism destinations. 

It was founded by:



Leading Community of Destinations Committed to Sustainability and 
Regeneration



Sharing Key Insights and Trends
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Read more about how event destinations around the 
world are regenerating and improving the 

competitiveness of their destinations

www.gds-index.com
Launch - June 6th 2019  

http://www.gds-index.com/


Destinations are using food to regenerate and drive sustainability
To make better places to visit, live in and thrive in



What keep you up at night?







Racing towards

extinction

3 to 4 °C
mean annual temperature increase by 2100

March 30, 2018



8 Billion Tons 
of plastic waste produced since 1950

= 55 million jumbo jets.

8 Million Tons 
Go in the sea every year



By 2050 we will have more 

plastic than fish in the sea



Biodiversity loss is 

increasing

Every 20 mins a species becomes extinct



Four firms control more than 60% of global proprietary 
seed sales



How does that make you feel?



What wakes you up in the morning

with hope?



PEOPLE ARE DEMANDING

CHANGE



Welcome to the
GLOBAL SUSTAINABILITY REVOLUTION



REVOLUTION IN HOW WE CREATE ELECTRICITY
500,000 solar panels installed globally every day
80% price drop in 10 years



A REVOLUTION IN HOW WE GET AROUND

81% growth in US in 2018, 25% in UK

220 million new electric cars to hit 
the streets by 2030



A CIRCULAR REVOLUTION IN HOW THINGS ARE BEING MADE



A GLOBAL REVOLUTION WITH A COMMON AGENDA
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A REVOLUTION IN HOW WE EAT 
Vegan market grew 350% in UK, 400% in Portugal in last 10 years

600% in 3 years in the US

https://www.fairr.org/article/report/plant-based-profits-investment-risks-opportunities-sustainable-food-systems/

https://www.fairr.org/article/report/plant-based-profits-investment-risks-opportunities-sustainable-food-systems/
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A REVOLUTION IN HOW WE GROW FOOD 
600% growth in organic food sales since 1999 ($100 Billion Market)



Our guests are changing habits

https://foodinsight.org/wp-content/uploads/2018/05/2018-FHS-Report-FINAL.pdf

https://foodinsight.org/wp-content/uploads/2018/05/2018-FHS-Report-FINAL.pdf


70%
say the availability of healthy menu options would 

make them choose one restaurant over another.
Source National Restaurant Association



Globally in 2017, tourists spent US$186.8 billion on food
Fourth category after transport, retail and accomodation



Food is a signficant influencer of destination



DESTINATIONS ARE USING FOOD TO COMPETE
79% are developing a food sustainability programme (GDS-Index)



FLOSS
Fair

Local

Organic

Sustainable

Smart
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How are destinations reacting?



Fair Food Revolution

How can you bring more diversity into the
destinations gastronomy?

How can we look better after our people, communities and planet



that truly defines us?

Local Food Revolution

7 out of 10 EU shoppers expressed strong preference for buying 
local (3000 consumers across Europe)

shopper insight



Case Study: Ljubljana

Locally Grown Food Exchange (Borza lokalnih živil)

Ljubljana Tourism biannually convenes a meeting between
suppliers (farmers, producers) and buyers (hotels, 
restaurants).

The aim of the professionally moderated exchange was to 
facilitate inter-personal meetings and encourage new 
agreements.

3 events organised: Over 200 people

Won the Premik Naprej 2018 award



Local: Beyond just growing locally

What is that hidden flavour or
ingredient that defines our “place”? 

What forgotten recipes and lost
ingredients can we recover?



Case Study: Nordic Food Revolution

25% Growth in restaurant sales in 4 years
Tourism doubled
10000 new Jobs in restaurants



Sustainable

ONE THIRD OF ALL FOOD
PRODUCED IS WASTED



Case Study: Bangkok

Thailand Exhibition and Convention Bureau developed a  
third party audited standard for food waste

Aligned with the United Nations’ Draft Food Loss and 
Waste Standard.

An online tool helps hotels and venues to calculate, 
manage and reduce the amount of waste. 

Piloted in 10 hotels, delivering over 530,000 EUR in cost 
savings and 383 tons carbon emissions
reduction.





Case Study: Sydney

https://www.sustainabledestinationpartnership.com.au/

https://www.sustainabledestinationpartnership.com.au/


SMART FOOD REVOLUTION
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How can we better connect the value chain to increase transparency, worker
conditions and food safety



The magic is with the storytelling

40



Case Study: Monaco

A global food revolution is underway. Modern tourists seek local, authentic, healthy and 
sustainable experiences. 

https://www.mcgreenglam.com/en/savor

https://www.mcgreenglam.com/en/savor


All destinations need to develop a 
Regenerative Food Manifesto

To base our cooking on ingredients and produce whose characteristics are 
particularly in our climates, landscapes and waters. 

To promote local products, producers and decent working condition - and to 
spread the word about their underlying cultures. 

To combine the demand for good taste with modern knowledge of health and 
well-being. 

To promote animal welfare, regenerative farming and a respect for nature

To create a no-waste culture of cooking and food management

To join forces with consumer representatives, other cooking craftsmen, 
agriculture, fishing, food, retail and wholesales industries, researchers, teachers, 
politicians and authorities for the benefit and advantage of everyone in the our 
country



Download: Whitepapers
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Read more about how cities around the world are 
driving the regeneration and competitiveness of 
their destinations?

More Info: www.gds-index.com

http://www.gds-index.com/


“It’s about Progress, not Perfection”

If you have any questions or require more information, 
please contact:

Guy.Bigwood@gds-index.com
#guybigwood

To find out more about the GDS-Index, 
please visit: www.gds-index.com

mailto:Guy.Bigwood@gds-index.com
http://www.gds-index.com/

